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Consumer Habits
My buying habits are greatly influenced by my surroundings, the people around me and my needs. Being a mother of three, I always have to consider my kin when making buying decisions. The first item that I purchased was the African basket from an online store. I was referred to the store by a friend of mine, but before that, I got a chance to see how the product lay on the wall of my friend’s house how the product complemented the entire household giving it touch of sub-Saharan Africa. An African basket on my wall is like an Italian having an Italian renaissance mural; it serves as a form of identity. When my kids come up to me and ask, ‘mommy what is that on the wall’ I confidently tell them that an African basket identifying them with a place, Africa, and that they should be proud. Aside from the cultural benefits and significance, an African basket is essential, especially if you are a mother and need to rush to the grocery store once in a while.
Also, the basket can be turned into a makeshift handbag; it can carry many items that I might need during the day. I would put it as a multipurpose bag ;these are just some of the influences that drove me into purchasing the pack. I usually buy things that I need or things that my kids need; I don’t randomly pick items at the store; I make sure that whatever I buy will be helpful to me, my husband or my children to avoid wasting a lot of money on unnecessary items, to put it simply the things that I buy must or should at least fulfill a need. However, this does not mean that I don’t buy luxurious items for myself or my kids; as clearly depicted by the picture, I bought my kids, PlayStation 5, the latest version of the PlayStation series. They were happy about their newest toy, my husband too. The decision to get a PS 5 was driven by societal pressures, everyone was getting one, and I, for once, did not want my household to lag tech-wise; I had to get one. However, I don’t have the most simplest idea of its working or how to use the consoles, plus the new gadget technologically complements my household. The other item that I purchased was a garden couch; nowadays, it is customary to see sofas on the side of corridors as you walk around. My neighbors have beautiful couches on their corridors that blend in well with the surrounding environment. Having a warm place that I can lay my back on after a tiring day had been on my bucket list for the more significant part of this year; therefore, the first chance I saw an affordable couch, I ordered it. Everyone in the house was happy, me in particular. From the above, many factors come to play when I want to buy an item; mainly, I am driven by need, but sometimes I do cave into cultural and societal pressures. My buying attitude is primarily value driven; I buy things that bring I need, the couch, the play station, and even the African basket.
I am an easily convinced individual, especially if the item speaks to my needs, then it becomes relatively easy to win me over. Remarkable things get my attention, especially if the item is visually appealing; I always take another glance before deciding if the item is worth my time and money; otherwise, I never really bother.  In the digital world of social media, one is constantly exposed to more than a hundred ads per day; therefore, it is critical to master ad appeal and how brands can take advantage and increase their sales and profits. I am exposed to many ads as I toggle through various applications. Ads are mainly on free applications like Twitter, Instagram, and Facebook. The three are the most common social media platforms with more than a billion daily users plus hundreds of thousands of companies. To be on top of the food chain, these companies try everything in their power and use all their resources to outdo each other; the result? High quality, not easily skippable ads.
An ad that evokes my emotions will most definitely get my attention. From my observation and self-evaluation, to evoke my feelings, I should feel a sense of a personal connection with the ad maybe through depicted images, solid personal texts, or relating music, for example, I am a massive fan of the 90’s hip-hop and R n B, so whenever I hear music that has the 90’s tunes I immediately pay attention. The personal appeal in advertisements evokes emotions by connecting the customer or the consumer to the feelings at the time; these may be feelings of happiness, sadness, anger, jealousy, etc. Another critical ad technique that some advertisements use is social appeal. I get attracted to adverts that socially appeal to me. I usually buy inclusive products, particularly when choosing skin products; I check if the products include everyone, especially people with African skin tone. If I worked in an ad agency and wanted to sell jackets, I would, for example, include the phrase, “winter is coming” this would immediately get the attention of game of thrones enthusiasts and others that might have perhaps come across that phrase in memes any other media. One ad that got to me was an advertisement by Gillet, whereby a man is holding an infant with one side of his face shaved and the other one hairy. The ad essentially meant that skin-to-skin connection is significant between fathers and their babies; it had an emotional appeal.
I am a married mother of three precious girls with a Bachelor’s degree. Being middle working class, I have to be careful where I spend and not waste money on unnecessary items. When I am off duty or free from work, I love playing with my girls or just sitting and watching their favorite shows. Sometimes I like to think that I work too much, mostly more than I need to. My lifetime goal is to achieve financial freedom and lead a comfortable life. Being a family woman, spending even on the most miniature items requires me to think about my family critically and if my decisions would impact my family in any way. I would love to believe that I lead a comfortable lifestyle, whereby I don’t have to struggle a lot to get things done, especially with the help of my husband. I was raised in a big household, typical of my community, and as such, I learned how to be inclusive in my spending. If I have to buy a new TV set, I have to consider if it will be inclusive to everyone in the house as such, I have to ask for their opinions on such issues.
I prefer household items that fit into my daily schedule; when I wanted to upgrade my automobile, I went for a car that could cater to my needs, my children’s needs, and my husband’s needs; this led me into choosing an excellent family car., when my husband was getting his, I advised him to go for an SUV that would ensure that if we went for a family picnic, we would have no car trouble. I love seeing people happy; therefore, whatever any of my kids want, I get them, like the PS 5.
From the brief essay, it is clear that I value value for my money, and I rarely get items that cannot serve any purpose. For me to get an item, it must fulfill a need.
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